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PERDIDAS Y GANANCIAS

Analitica

RESULTADO RDO EXPLOTACION MB/ VENTAS EBITDA

90.425- 95.746- 5,06%- 95.746-

LY: 2.552.428 (-30.04 %) LY: -12.978 (+796.74 %) LY: 95.746 (+0 %) LY: -0,51% (+1095.96 %) LY: -33.153 (+388.8 %)
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COSTE

= | Suma de Impor Suma de TOTAL Ci MARG

34.523
42024
T0.863
448168
934317
477.150
698285
2425 341

= | Suma de Impor Suma de TOTAL Cil MARGEN APORTAL]

- 52843
271414
437673

BT. 115

440.3:1
TEE.E01
451042
43,521

2,425 941
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46.543

Aalpmnat v Caliimna?
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ANTONIO CABOT FORMES, 5.4,

28.996,55
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La suma de dos inteligencias
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iComo lo hacemos?

9 Definir objetivos
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Definir el destino

bikai



-1 Modelo Analitico de Ventas

Evolucion Anual Ventas y Margenes por Familia y Subfamilia
EVOI“Cién General Ventas @Margen Comercial @% MC Road Bikes Mountain Bikes

Ventas por Grupo Cliente

GrupoCliente
@ TIENDA

@ CLIENTE INDIVID...

Total Ventas

110 mill. €

Total Maren

Total Costes

97,30 millL.€

%Maren
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Aprender
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Bl para una
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Ana Garcia-Serrano

Business Intelligence
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transformacion
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